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Formulation of the problem. The United Nations has declared the year 2017 as «Year of Sustainable
Tourism» under the slogan «Sustainable Tourism for Development», noting that sustainable tourism
development is a long-term strategic, effective, integrated and systemic tourism policy of the country, which
brings economic benefits at the national, regional and local levels [1]. In present conditions of globalization,
technological progress, innovations in information technologies, but at the same time, the terrorist threat
governments should implement strategic planning for tourism development in order to achieve sustainable
tourism development. However, if we analyze a number of adopted National Tourism Development Strategies,
including the Ukrainian «Tourism and Resorts Development Strategy for the period up to 2026» [2], one can
find a number of theoretical and methodological shortcomings that lead to the ineffectiveness of the
implementation of the TDS, and thus hinder development the tourism industry of a country as a whole.

Analysis of recent researches and publications. The methodological foundations of strategic planning
have been studied by leading Ukrainian scientists (alphabetically): V. Fedorchenko [3], O. Liubitseva,
M. Malska [4], A. Parfiienko [5], E. Shchepanskyi [6], T. Tkachenko [7] and others.

In addition, the development of the tourism industry in tourist destinations is based on strategic planning
principles and methodically supported by such reputable international institution as the World Tourism
Organization (UNWTO). In particular, UNWTO is developing a conceptual framework for the development
and implementation of national tourism strategies [8].

However, the issues related to the development and application of theoretical and methodological
principles for the development and implementation of tourism development strategy of a country are still
studied insufficiently.

The aim of the research. The purpose of this article is to develop and offer universal theoretical and
methodological principles for tourism development strategy of a country.

The main material. The main task of the strategic planning of the tourism industry of the country is to
formulate a national Tourism Development Strategy for a country's tourism industry, taking into account the
quality and quantity of tourist products, the diversity of domestic, regional and international markets, image
and positioning, branding, quality and features of distribution of promotional materials (including electronic
marketing), as well as institutional mechanisms of marketing and promotion, including public-private
partnership.

Target beneficiaries of the TDS implementation:

—a country;

—the central body of state authority responsible for tourism policy;

—tourism business;

—local communities;
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—local self-government bodies;

—tourists.

The main result of the development and implementation of the national TDS is the strategic positioning
of'a country as a tourist destination, as well as the definition of tourist models, markets and segments of priority
tourist destinations.

The development of a country’s TDS should be given to the experts from the tourism industry who have
scientific and methodological tools for strategic planning throughout a country. A typical mistake of
governments and local administrations is that development of TDS is given to inexperienced civil servants,
which then leads to inefficiencies. It is recommended to immediately provide funding to attract specialized
specialists in the development of tourism strategies of countries. It should be also taken into account that is
takes at least 1-3 months to develop an effective TDS of a country, so it is desirable to start its development
during the low tourist season (which is November for Ukraine).

The development and implementation of the TDS must cover nine main stages and include the
development and implementation of a marketing plan for promotion of tourist products. Stages of creation and
execution of the TDS can be divided into four blocks: an analytical unit, an actual strategic unit, a marketing
block and a practical one. Schematically, the phases of the development and implementation of a TDS are
demonstrated using the model in Figure 1.
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Fig. 1. Stages of TDS development and realization
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Stages of the development and implementation of the TDS:

. Diagnostics and realization of tourism issues. To consider and evaluate the current quality and
standard of a tourist product, both existing and potential, in terms of its diversity (natural, cultural,
recreational).

1I. Analysis of the tourism market. To analyze the existing and current models of tourism existing
in a country; to involve the main and auxiliary sources of information gathering; to conduct a series of surveys
of visitors in key tourist destinations to assess the existing domestic, regional and international image of a
country as a tourist destination.

II1. Targeting earmarked audiences of tourist products. To develop profiles of short, medium and
long-term perspective targeted international tourist markets (tourists’ suppliers) and allocation of segments in
these markets that can be attracted as tourists to the country. To identify benchmarks for arrival and departure
of inbound and outbound tourists in terms of five-year periods by type, category, needs, etc.

V. Development of tourist products. Based on certain target audiences of tourists with their needs
and characteristics, it is necessary to prepare 5-10 tourist products for each target group.
V. Testing of tourist products by potential tourists. Assess the relevance of the developed tourist

product to the needs of the target audience by organizing the fam-trips for tour operators, travel agencies and
representatives of the tourism sector of the relevant tourist market. To conduct questionnaires and personal
interviews after the tour, which help to identify the advantages and disadvantages of tourism products, as well
as collect suggestions on how to improve it. To adapt tourism products, taking into account proposals for both
its content and promotion.

VL Diagnosis of existing marketing policies. To evaluate current marketing and advertising
programs in a country, including pre-designed promotional materials, distribution channels, and e-marketing
methods. To review the existing institutional framework for marketing of a country as a tourist destination, as
well as to identify and propose organizational changes needed to ensure the effective implementation of a
marketing strategy with the participation of a strong public-private partnership.

VIL Marketing plan development for the implementation of a TDS. To prepare mid-term and long-
term marketing plans (five to ten years respectively) to promote developed tourism products, including
recommendations on brand designation and identification of financial and technical resources needed to
implement the strategy. The general marketing plan will include a detailed short-term marketing and
advertising program for the first five years that will determine the activities, goals and estimated annual costs.

VIIL TDS realization. The most important thing at this stage is the definition of key performers and
responsible persons for an effective implementation of a TDS. It is recommended to carry out an
implementation of a TDS at the level of central executive authorities, which implement the state policy in the
field of tourism. It is important here to entrust the execution of a TDS to such an executive structure and those
officials who have the authority to take certain management decisions, have authority and advisory voice
among other executive bodies, the appropriate level of competence and the political will to perform this TDS.
Ideally, the Ministry of Tourism should be the main body responsible for the TDS, and the Minister should be
assign as a responsible person.

IX. Assessment and control of the effectiveness of the TDS. To conduct regular and systematic
monitoring of the developed Strategy for predefined performance criteria. It is recommended to conduct
control measurements once a quarter, and a detailed analysis of the effectiveness of the implementation of the
TDS once per every six months. It is recommended that the efficiency criteria are unified with the criteria used
in the ratings of global economic and tourism organizations such as UNWTO, WEF, WTTC, etc. In case that
a TDS is not sufficiently effective, it is necessary to identify the causes of the failure and adjust the
implementation of the TDS for remedying the shortcomings.

The peculiarities of the formation and application of a methodology for collecting information on
socio-economic indicators of tourism development. Since most of the TDS stages require an analysis of the
current state of the tourism industry, we will consider some details, techniques and tools for information
collecting and analyzing.

In order for a government of any country to determine accurately an impact of a tourism industry on a
country's economy, to develop an effective strategy for the development of an industry, and to be able to
provide reliable and comprehensive information to potential investors, the existence of a well-established
tourism statistics system is extremely important. For the prompt, representative and complete information on
the state of the national tourism industry, close cooperation between the following institutions is necessary:
the National Statistics Service, the State Border Guard Service, the National Bank and the Central Authority,
which implements the state policy in the field of tourism.
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As a development strategy information base it is recommended to use the Tourism Satellite Account
system (hereinafter — TSA). The new system of satellite accounts provides great opportunities for planning
and development of regional policy. An annual TSA update will help ensure that accurate data is available to
bring tourism and travel to the economic strategy and employment tactics [9].

Aggregation is a process of converting micro-data into aggregated information, using such tools as
counting, determining the average amount, calculating the marginal deviation, etc.

Aggregated data is a result of data transformation at the unit level into quantitative indicators that
characterize the features of the whole population.

Aggregate indicators of a TSA are defined aggregates, which are intended to reflect the size of the share
of tourism in the corresponding economy: internal tourist expenses; domestic tourism consumption; gross
value added in the tourism industry; gross added value directly related to tourism; gross domestic product
directly related to tourism.

The TSA uses two main aggregate demand indicators (tourism consumption and aggregate demand),
and, using a separate inter-industry balance model to these two aggregates, the «satellite account» helps to
construct two complementary, aggregate indicators of the tourism proposal and travel: the tourism and travel
industry, the economy of tourism and travel. The first of these, the tourism and travel industry, includes only
those areas that directly produce the industrial product of the «industry» (only direct contribution) for
comparison with contributions from other sectors of the economy, while the second — the economy of tourism
and travel — includes more broader understanding of the role of tourism and travel, in the scale of the whole
economy, that is the set of direct and indirect contributions. The development of a TSA for tourism and travel
will allow measuring more accurately the efficiency of the industry, as well as assessing its contribution to the
economy of a country and any tourist destination.

In addition, in order to determine the exact impact of this industry on the economy, the United Nations
World Tourism Organization has developed a system of satellite tourism accounts, consisting of ten tables.
The aggregated information from various sources is limited to special tables indicating the special indicators,
such as: the costs of inbound visitors, internal visitors and outbound, the total output of products for the tourism
sector, the share of tourism in the gross domestic product, the impact of tourism on employment, etc.

However, while in the EU member states data on tourist expenses is received from hotels and other
places of accommodation, in some post-Soviet countries (Russia, Belarus), the active use of filling the
immigration form is currently being used when crossing border visitors, where, along with other information,
there is a need to specify the amount of cash in foreign currency that a visitor brings to the country of entry,
which is a rather outdated and ineffective method, as a modern tourist carries out the majority of payments by
cashless payments with a card.

In addition, UNWTO has developed a methodology for conducting research at border posts, in
particular, by filling out by a visitor a questionnaire on the purpose of travel, costs, and other information when
entering a country [10]. Georgia, for example, introduced such a modern methodology for data collection in
2006.

The development of strategic documents on the development of tourism in Ukraine through a
representative information base will optimize the potential benefits of the tourism industry in Ukraine, both
for business and for the regional community and the environment. It is necessary to introduce in the planning
and development of tourism a great interconnectedness and interaction at all levels of executive power. The
medium- and long-term goals of the Ukrainian government should be the provision of the highest possible
equity in the distribution of benefits from the development of the tourism industry among all regions and
segments of the population. This can reduce the socio-economic differentiation between cities and rural areas,
which in turn will help to improve the quality of life and increase the well-being of the Ukrainian citizens.

Methods of collecting information on the state of tourism development of a country / destination:

Main sources:

1) tourism tax rates;

2) data from the State Statistics Service;

3) data of the State Border Guard Service;

4) the data of the State Fiscal Service of Ukraine;

5) data of the National Bank (on the amount of expenses of inbound, outbound and domestic
tourists);

6) data of marketing research (conducted by a specialized sociological institution, following the
scientific methodology of conducting sociological research).

Alternative (auxiliary) sources:
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1) data of mobile operators (monitoring of the country, region of residence of subscribers, who
entered the country / destintation for a certain period);

2) the data of accommodation establishments;

3) data of tourist information centers;

4) data of air carriers, railroad carriers, carriers, sea and river carriers, etc.;

5) data of tourists;

6) data on visits to tourist facilities, museum institutions, natural and historical and architectural
reserves, etc.;

7) data of tour operators and travel agencies;

8) data of tourist associations and non-governmental organizations.

In addition, the data used to analyze the tourism industry can be divided into administrative and data
sociological research.

Administrative data is a set of units and data obtained from administrative sources. This information is
collected and systematized in accordance with the implementation of administrative provisions.

Sociological research data is a collection of different types of information that have been obtained
through quantitative and qualitative research.

Methods of evaluation and control of the effectiveness of the Strategy for tourism development. At the
final stage of the implementation of the TDS — but systematic and periodic — it is advisable to use the above-
mentioned tools for collecting and analyzing information on the state of the tourism industry and comparing
the performance criteria of the TDS with the pre-set. The recommended criteria for the effectiveness of the
TDS must be in accordance with the generally accepted world criteria for the effectiveness of the tourism
sector and proposed in figure 2.

ExoHOMika ma ynpaesiHHA HayioHaslbHUM 20Ccrodapcmeom

CRITERIA OF THE TOURISM DEVELOPMENT STRATEGY

EFFICIENCY

Infrastructur Tourism resources
Indvolxt/_ement Priority of tourism for Air transport Natural and climatic
and activeness ;
of the business the country infrastructure resources
environment
International Ground and port Cultural and historical
Security transparency infrastructure resources
Health and . . Tourism
. Price competiveness .
hygiene infrastructure
Human

Constancy of the

resources and .
political course

labor market

Information and
communication
potential

Fig. 2. Recommended criteria for the effectiveness of the TDS implementation of a country
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Economic analysis of tourism. Tourism directly and indirectly causes an increase in economic activity
in places visited (and beyond), mainly due to the demand for goods and services to be produced and provided.
In the economic analysis of tourism, the "economic contribution" of tourism is distinguished, which reflects
the direct impact of tourism and is measured by Tourism Satellite Account and the «economic impact» of
tourism, which is a much broader concept that covers the direct, indirect and multiplier effect of tourism, which
is estimated using models. Economic impact studies are aimed at quantifying the economic benefits as an
absolute increase in the welfare of tourists in the monetary sense beyond the level that would have been
achieved in its absence.

In addition to the conceptual criteria that should be the main indicators of the effectiveness of the tourism
strategy, it is worth using the unified analytical units in the tourism sector, created by statisticians, by dividing
or merging observation units with the help of estimates and conditional calculations recognized by
international tourist organizations.

Gross value added directly related to tourism— is part of the gross value added created in the tourism
industry and other sectors of the economy that directly serve visitors.

Gross value added in the tourism industry — is the total value added of all tourist products of tourist
industry objects, regardless of whether all of their products were provided to visitors, as well as the level of
specialization of their production process.

Gross value added of tourist products — is the cost of tourism products less the cost of intermediate
consumption.

The gross margin of the reservation service provider — is the difference between the cost of the sale of
the service and the cost received by the supplier by the reseller of the service.

Gross domestic product is directly related to tourism — the sum of gross value added (at basic prices),
created in all sectors in response to domestic tourism consumption, as well as the amount of net taxes on
tourism products and imports included in the cost of these costs in consumer prices.

Tourist consumption has the same formal definition as tourist expenses. However, the concept of tourist
consumption used in the Tourism Satellite Account goes beyond travel costs. In addition to the amount paid
for the purchase of consumer goods and services (as well as valuables for own use or gifts) for the purpose and
during tourist trips (which coincides with the monetary operations related to tourism). Tourist consumption
also includes the cost of conventionally calculated accommodation services, tourist social transfers in kind and
other types of conventionally calculated consumption. These transactions should be evaluated using sources
other than information collected directly from visitors, for example, reports of hotel establishments,
calculations of conditionally calculated services of financial intermediation, etc.

Travel expenses is the amount spent on consumer goods, services and valuables for own use or
donations, paid for and during tourist trips. They include the costs incurred by visitors at their own expense,
as well as expenses incurred or reimbursed by other persons.

Conclusions and suggestions. Given the proposed theoretical and methodological principles of a
country strategic planning and/or in order to address the shortcomings of the already developed National
Tourism Development Strategy, it is recommended that experts and strategic planning experts develop a more
effective TDS based on the nine steps described above.

In addition, it is necessary to monitor at each of the stages of the TDS implementation its effectiveness
through the proposed criteria and tools.

The effectiveness of the TDS implementation depends on the following factors: the level of integration
of all stakeholders (government officials, tourism business and civil society, which protect the interests of
tourism consumers); taking into account available resources and external risks; compliance with the powers of
the executors, the ability to make decisions and / or the availability of political will to perform the TDS; the
time span between the time of the development of an TDS and its adoption (ideally — no more than six months).
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V]IK 338.48

JEL Z30

PomanoBa AHHa AHaTOJIIBHA, KaHIUIAT CKOHOMIYHUX HAyK, MOIEHT. UepHIriBChbKHA HallIOHATbHUI
TEeXHOJOruHMii yHiBepcuTeT. Teopernko-meromosoriuyni 3acaau crparerii TYPUCTHYHOTO PO3BHUTKY
Kpainu. BuzineHno, onrcaHo ta cxeMaTHYHO 300paxkeHo Mozenb CTpaTerii TYpUCTHYHOTO PO3BUTKY (1aii —
CTP) Ha OCHOBI JIEB’SITM OCHOBHHX €TamiB po3poOJICHHS Ta peaiizailii, a came: 1) miarHOCTHKa Ta
yCBiIOMJIEHHST TIpo0JieM y TypHCTHUHIHM cdepi; 2) aHami3 TYpUCTHYHOTO PUHKY; 3) TapreTyBaHHs IUTHOBOI
ayauTopil CIIOKUBAYiB TYPHPOAYKTY; 4) pO3pOOJCHHS TYypHpOAYKTiB; S5) ampolaiis TYpHpoOAyKTY Ha
MOTEHIIHHUX TypucTax; ©6) JiarHOCTHKAa ICHYIOUOi MAapKETHHTOBOI MOMITUKU; 7) pO3pOOIJIeHHS
MapKEeTHHTOBOTO TUIaHY TPOCYBaHHS TyprnpoAykry; 8) peanizamis CTP; 9) ouiHroBaHHS Ta KOHTPOJb
peanizamnii CTP. [IpoananizoBaHo ocobarBOCTI (hOpMYBaHHS Ta 3aCTOCYBaHHS METOAOJIOTIT 300py iHpOpMaIii
IIO/I0 COIiAJIbHO-CKOHOMIYHUX TIOKA3HWKIB PO3BHTKY TYPHCTHYHOI raiy3i. BU3HaueHO Ta CXeMaTH4HO
300pakeHo pekoMeHoBaHi kputepii edekruBHocTi peanizamii CTP kpainn. ChopmynboBaHO BH3HAYECHHS
TAaKAX TMOHATh Y TYPUCTUYHIA CTATHCTHIN, SK arperoBaHi MOKAa3HWKH JOMOMDKHOTO PaxyHKY TYpHU3MY;
JOTIOMDKHUH paxyHOK TypU3MYy; aaMIHICTpaTHBHI JaHi; €KOHOMIYHHMW aHalli3 TypuU3My; BajioBa JoJaHa
BapTicTh Oe3nmocepenHbo MoB’s3aHa i3 Typusmom (BJIBT); BamoBa momana BapTicTh y Taly3sx TypU3MY
(BABI'T); BanmoBa jomaHa BapTiCTh TYPIPOAYKTY; BaJioBa Mapika MOCTadajdbHHKA IMOCIYr OpOHIOBAHHS;
BaJIOBUI BHYTPILIHINA MPOAYKT Ge3nocepeiHbo 1o’ si3anuii i3 TypusmoM (BBIIT); TypucTruHe CrIOXKUBaHHS;
TYPUCTHYHI BHTpPaTH TOIIO. BH3HAYeHO OCHOBHI Ta JONOMDKHI JpKepena 300py iH¢opmarilii mpo craH
TYPUCTUYHOTO PO3BUTKY KpalHW/IECTHHAIIi: MOKa3HUKA TYPUCTUYHOro 300py; daHi JlepkaBHOi ciyXOH
CTaTHCTUKHY; JnaHi Jlep)kaBHOI MPUKOPAOHHOI ciayxOu; mani [lomaTtkoBoi iHcmekiii; naxi HarjionanpHOro
0aHKy; JaHl MapKETHHTOBUX JOCIIKCHB; JaHI MOOUIBHUX OMEPaTopiB; JaHi 3aKiaiB PO3MIIICHHS, HaHI
TypUCTUYHO-IH(POPMAIIHIX [IEHTPIB; JaH] aBianepeBi3HUKIB, 3aJI3HUYHUX IePEBE3CHb, aBTONEPEBI3ZHUKIB,
MOPCBKHX Ta PIYKOBHX MEPEBI3HUKIB TOIIO; JAaHi (axiBIiB TYPUCTHYHOTO CYNPOBONY; NaHI BiIBiAyBaHb
TYPUCTUYHUX 00’ €KTIB, My3eWHUX YCTaHOB, NMPUPOJHUX Ta ICTOPUKO-apXITEKTYpPHUX 3alOBIIHUKIB TOIIO;
JlaHi TypoIepaTopiB Ta TypareHIlii; JaHl TypuCTUYHUX Acolriaiiil Ta Heep)KaBHUX OpraHi3allii.

Knwuoei cnoea: crpaterisi po3BUTKY TypU3My, MDKHAPOAHWUH TypH3M, TYPHUCTHYHA IHAYCTPIs,
JOTIOMDKHUHM paXyHOK TypU3MYy, TYPUCTHYHE CIIO)KUBaHHS, EKOHOMIYHUN aHaJi3 TypU3MYy.
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Methodological Bases of Tourism Development
Strategy of a Country. There are the model of the
Tourism Development Strategy (TDS) highlighted,
described and schematically depicted on the basis of nine
basic stages of development and implementation,
namely: 1) diagnostics and awareness of problems in the
tourism sector; 2) analysis of the tourism market; 3)
targeting the  audience of tourism products; 4)
development of tourist products; 5) testing of tourist
products for potential tourists; 6) diagnostics of existing
marketing policy; 7) development of a marketing plan for
promotion of tourist products; 8) implementation of the
TDS; 9) assessment and control of implementation of a
TDS. The peculiarities of the formation and application
of the information methodology gathering on socio-
economic indicators of the tourism industry development
are analyzed. The recommended criteria of the
effectiveness of a country's TDS implementation have
been identified and schematically illustrated. The
definitions of concepts in tourism statistics have been
formulated, such as aggregate indicators of the tourism
supplementary account; tourism supplementary account;
administrative data; economic analysis of tourism; gross
added value directly related to tourism; gross value added
in the tourism industry; gross value added of tourist
products; gross margin of the reservation service
provider; Gross Domestic Product directly related to
tourism; tourism consumption; travel expenses, etc. The
main and auxiliary sources for collecting information on
the state of tourism development of a country /
destination have been determined: tourism tax rates; data
of the State Statistics Service; data of the State Border
Guard Service; data of the State Fiscal Service of
Ukraine; data of the National Bank; marketing research
data; data of mobile operators; data of accommodation
establishments; data of tourist information centers; data
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reserves, etc.; data of tour operators and travel agencies;
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PomanoBa AHHA AHaTOJIbEBHA, KaHIUAAT
SKOHOMHMYECKHUX  HAyK,  JOUEHT.  UYUepHUTOBCKUMN
HalMOHAIBLHBIH TEXHOJOTMUECKHI YHHUBEPCHUTET.

TeopeTuyecKkue OCHOBBI CTPATErHH TYPUCTHYECKOTO
pa3BuUTHSA cTpaHbl. Beinenena, oncaHa 1 CXeMaTHYHO
n3obpaxkeHa wMozenb CTpaTermd  TYpHCTHYECKOTO
passutus (nanee — CTP) Ha ocHOBE NEBATH OCHOBHBIX
9TanoB  pa3pabOTKM W  pealu3alud, a HWMEHHO:
1) IMarHocTHKa ¥ OCO3HAHUE MTPOOJIEM B TYPUCTHUYECKOM
chepe;  2) aHanNM3 TYPUCTUYECKOTO pBIHKA;  3)
TapreTHPOBAHMS IENEBOM ayIUTOPUH IOTpeOuTeNneit
Typrnpoaykra;  4) pa3paboTka TYpHpPOAYKTOB;  5)
anpoOanus TypHIpoJyKTa Ha TOTEHIUAIBHBIX TYpUCTaX;
6) IMAarHOCTHKA CYIICCTBYIOUICH  MapKETHHIOBOM
MONUTHKK; 7) pa3paboTka MapKETHHTOBOTO IUIaHA
MPOJBIDKEHUST Typripoaykra; 8) peammaunust CTP; 9)
OLIeHKa u KOHTPOJIb peanu3anuu CTP.
[Ipoananu3upoBaHbl 0COOEHHOCTH (HOPMHUPOBAHUS U
MPUMEHEHUSI METOJIONIOTHH  cOopa HH(pOpPMaLMKA O
COLMAJIbHO-OKOHOMHYECKUX — TOKa3zaTeled  pa3BUTHS
TypucTHYecKoi oTrpaciu. OIpeneneHbl U CXeMaTHYHO
n300pakeHbI PEKOMEHI0BaHHBIE KpPUTEpUH
3¢ GHEeKTUBHOCTH peanuzanuu CTP CTpaHbl.
CcdopmynupoBaHo oIpeneneHne TaKuX TMOHSATHH B
TYPUCTHYECKOH CTAaTHCTHKE, KaK arpernpoBaHHbIE
MOKa3aTeJad  BCIIOMOTATENIBHOTO  CYeTa  TYypU3Ma;
BCIIOMOTATENbHBI CUET TYpHU3Ma; aIMHUHHCTPATHBHBIE
JIlaHHBbIE; SKOHOMHWYECKHH aHaIn3 TypH3Ma; BalloBas
J00aBJIEHHAsl CTOMMOCTD, HETIOCPE/ICTBEHHO CBSI3aHHAs C
typusmom (BJ/IBT); BanoBas no0aBjcHHAs CTOUMOCTH B
obomactu typusma (BJIBI'T); BamoBas moOaBicHHas
CTOMMOCTh TYPIIPOJYKTa; BaloBas Mapika IMOCTaBIIUKA
yCIyr OpOHUPOBAHMS, BaJIOBOH BHYTPEHHHH MPOAYKT,
HEMOCPEJCTBEHHO CBs3aHHBI ¢ Typusmom (BBIIT);
TYPHCTHYECKOE TIOTpeOIICeHHE; TYPUCTHYECKHE PACXOJIbI
u T.0. OmpezneneHbl OCHOBHBIE M BCIIOMOTATENbHBIE
UCTOYHMKM cOopa uHpoOpMamuu O  COCTOSHUH
TYPUCTHYECKOTO DPAa3BUTUsl CTpaHbl / JECTHHAIIWH:

MOKa3aTeIH TYPUCTHYECKOTO coopa; JTaHHBIE
locymapcTBeHHOW — CIYKOBI ~ CTaTUCTHKH, JaHHBIC
l'ocynapcTBeHHOW TOTPAaHUYHOM CITY)KOBI;  JaHHBIC

HaJIOrOBOI HWHCIICKIIMHU, OTaHHBIC HaHI/IOHaJ'H)HOFO 6aHKa;

JAHHBIC MApPKETUHIOBBIX HCCJICI0B aHHﬁ; JaHHBIC
MOOHIBHBIX OIIepaTopoB; JAaHHBIC CpCacTB
PpasMCILICHUA JaHHBIC TYPUCTHUCCKUX
I/IH(l)OpMaHI/IOHHBIX LICHTPOB;, JaHHBIC

ABHAIEPEBO3UMKOB, KEJIE3HOAOPOXKHBIX  IEPEBO3OK,
aBTOMNEPEBO3YMKOB, MOPCKUX U PEUHBIX MEPEBO3YUKOB;
JIaHHBIE CIIEIUATICTOB TYPUCTUYECKOT O
COTIPOBOXKJICHUSI; JAaHHBIE MOCEUIEHUH TYpUCTUUYECKHUX
00BEKTOB, MY3CHHBIX VUPEKICHUHA, MPUPOAHBIX H
HACTOPUKO-aPXUTEKTYPHBIX ~ 3allOBEAHUKOB W T.J.;
JIaHHBIE TYypOIlepaTOpOB W TYpPareHTCTB,  JaHHbBIE
TYPUCTUYECKUX aCCOLMAIM U HErocyJaapCTBEHHBIX
opraHu3aIui.

Knrouegule cnoga: ctpaterus pa3BUTHs TypU3Ma,
MEXIYHApOAHBIA TYpHU3M, TypUCTHUYECKash UHIYCTpHS,
BCIIOMOTATENbHBIM  CYET Typu3Ma, TYPUCTHUECKOE
noTpediIeHue, SJKOHOMUIECKU I aHATU3 TypUu3Ma.
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